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“This demonstrated that it was possible 
to air-condition a luxury hotel at a very 
competitive cost without the use of fossil 
fuels,” Bailey says. “And now, SWAC is the 
cornerstone of our renewable energy system 
at The Brando.”

For Paci� c Beachcomber, which operates 
seven other resorts in French Polynesia, 
including four large InterContinental hotels, 
The Brando is a chance to claim the very 
top end of the South Paci� c luxury market. 
At €3,000 per night during high season, the 
resort will be out of the reach of the vast 
majority of visitors to the region. But Bailey 
and his team are con� dent that The Brando 
has something compelling to offer those who 
can afford it.

Already, Hollywood A-listers have spent 
time on Tetiaroa, attracted in part by the 
unparalleled privacy (the only way for guests 
to reach the resort is by private plane, and a 
waterborne security detail monitors the atoll 
24/7 for unauthorised boat arrivals). And, 
although he won’t be speci� c, Bailey hints 
at further development plans for the atoll in 
2015, indicating Paci� c Beachcomber’s � rm 
commitment to its latest venture.

This Page: The Brando features two restaurants 
helmed by Michelin-starred French chef Guy Martin, 

a pristine spa overlooking a lily-covered pond, and 
expansive � tness facilities including tennis courts 

and a diving and kayaking centre

EXPRESS CHECKOUT: 35 villas  |  2 restaurants  |  2 bars  |  Spa  |  www.thebrando.com
Owner / Operator: Paci� c Beachcomber  |  Architecture:  Pierre-Jean Picart Architecte  |  Interior Design: ID Associés


